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Your answer should be specific to the question asked

Draw neat labeled diagrams wherever necessary

1. Explain, how does Industrial Market differ from Consumer Market ? Give examples K2 CO1 (2)
2. Compare the e-Tendering process with physical tendering process in B2B market.

 
K2 CO2 (2)

3. Identify the segmentation challenges business market.
 

K4 CO3 (2)

4. Examine the importance of advertising in B2B Marketing.
 

K4 CO4 (2)

5. Examine the effects of globalization on the business of Bajaj Auto Limited, an Indian
multinational automotive manufacturing company
 

K4 CO5 (2)

6. Plan a business environmental analysis to be conducted by the strategy team of Pret-A-Manger
(Counter-serve chain for ready-made sandwiches plus breakfast, coffee, soups & salads) for
expansion of its product-portfolio through licensing arrangements.
 

K4 CO1 (5)

7. Identity how a business entity could utilize the advent of Information technology to expand its
reach.
 

K4 CO2 (5)

8. Recommend a sustainable business model for a Waste Recycling plant based industry located
in the eastern part of India.

K5 CO5 (6)

9. K5 CO3 (8)

10. Evaluate  the various factors environmental changes impacting supply chain power. K5 CO4 (8)

11. K6 CO5 (8)


