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Industrial Design



Three Design Challenges

People
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Business
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Source: IDEO



Aesthetic Design



Ergonomic Design



User Interface Design



Experience Design: 
Combining Form and Function





Canon EOS Kiss X3



Nikon D3



Olympus PEN EP-1





Industrial Design Chapter Example: 
Philips Sonicare



Cost of Industrial Design

Product Design and Development (7th ed.) Exhibit 11-2
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Design Equity
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Kidney Grille and Round Headlights

Hofmeister Kink

Design

Language



Spy rendering of BMW 1 Series (never produced), 

with modified grille shape and without the Hofmeister Kink.









Apple MacBook FaceTime Camera

Camera ON (visible indicator) Camera OFF (invisible indicator)



Don Norman
MIT

Northwestern

Apple
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cognitive science of design



Discussion

Why do aesthetics matter in products?



Discussion

What might designers mean by 

experience design?
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